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Saratoga TODAY by the Numbers...

Why Partner with  
Saratoga TODAY?

A top quality editorial environment for your ad. 
Our advertising-to-editorial ratio is designed to 
create the perfect balance. Consumers are  
engaged with well-designed ads.

Outstanding coverage of Saratoga County. 

Your partnership demonstrates your support for 
your community. Your partnership helps us to 
pursue our mission of promoting business,  
organizations and individuals in the region.

Targeted, direct access to informed readers. 
A high quality editorial product and incredibly 
effective distribution delivers a desirable and 
coveted demographic. Reach them through us!

Saratoga TODAY is proud to be the primary source of ‘all things local’ in the Saratoga 
community. When it comes to reaching locals, brand trust, and a hometown feel, 
Saratoga TODAY delivers results. We are a locally-owned and operated  
multi-media company located in Saratoga Springs, NY. Originally launched in 2006 as 
a grass roots local newspaper, we now also produce a variety of high-quality lifestyle 
magazines, websites, events, and offer an in-house ‘Creative Team’ to oversee all 
specialty products. From layout and design to writing and photo editing, we do it all!

1.
2.
3.
4.

“
In 2006 I created Saratoga TODAY 

because I am passionate about this region. 
My team and I are committed to delivering 

superior results and giving back to the 
communities in which we live, work and 

raise our families. Your support makes this 
all possible, and for that I thank you.”

 
-Chad Beatty

Owner/Publisher

16
the number of 

magazines that 

Saratoga TODAY  

publishes yearly:

Simply Saratoga

 Saratoga Family

Saratoga BRIDE

Saratoga  

    Home & Lifestyle

Welcome Home

Equicurean

A Saratoga 

Christmas

June 2019

633

10.75K

14

The Fine Print
ARTWORK REQUIREMENTS 
In order to help us produce the best quality 
representation of your brand, it is recommended 
that you submit press-ready vector art from the 
original design files. If you do not have access to 
the original files, our expert graphic designers 
will happily work with you in recreating your 
ad in a press-ready format, or will even help to 
develop the ad you desire from scratch. 
PREFERRED PRINT FORMATS
.PDF • .EPS • .AI  • .PSD • .INDD • .TIFF
Note: Files should be in their original format, e.g. 
or rasterizing or flattening (contains layers), with 
all fonts and associated files included. Rasterized 
or ‘camera ready’ files must be 300 dpi or larger
PREFERRED APPLICATIONS 
Adobe Acrobat, Adobe InDesign,  
Adobe Illustrator, Adobe Photoshop,  
Microsoft Word.
PREFERRED WEB FORMATS 
.PNG • .JPEG • .GIF     
Note: Web images should be no larger than 20 KB
DEMOGRAPHICS 
Our targeted home delivery program focuses 
on desirable communities, ranging  from the 
prestigious Saratoga Lake neighborhoods to the 
traditional homes located throughout Wilton. If 
you are looking to reach homeowners, business 
owners, Moms and Dads, then Saratoga TODAY 
is the media of choice for Saratoga Springs.
FILE DELIVERY 
Creative files that do not exceed 10 megabytes 
can be emailed to ads@saratogapublishing.com. 
Larger files can be uploaded to our Dropbox 
account by contacting your sales rep. Once your 
files have been successfully uploaded we will 
receive an email notification.
PAYMENT TERMS
• AMEX / Visa / MasterCard / Discover /  
   Cash and Check accepted.
• Political advertisements must be pre-paid  
   with cash, check or valid credit card.
• Saratoga TODAY reserves the right  
   to cancel or reject any advertisement or  
   preprinted insert at any time.
• No advertisement designed or prepared by  
   Saratoga TODAY Newspaper may be used  
   elsewhere without express permission.
• These are non-commissionable, net rates
POLICIES 
The subject matter, form, size, wording, 
illustration and typography of all ad copy shall 
be subject to approval, revision, classification, 
cancellation or rejection at any time by Saratoga 
Publishing, in its sole and absolute discretion. 
Saratoga TODAY will not guarantee a specific 
location in the paper.
CREATIVE SERVICES 
Our art department will work with you to develop 
the ad you desire. Your account executive will help 
you develop an effective advertising program.
DEADLINES 
Newspaper / Retail Ads – the Monday prior
Newspaper / Classified Ads – the Tuesday prior
Magazines – one month prior to publication date.
Note: Late ads will NOT be guaranteed a proof
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RETAIL RATES

Open Rate / Non-Contract:
$21.45 per column inch (pci)
Discount for Chamber/DBA Members:  
$19.69 pci
Note: As in any business,  
the more you buy, the better the rate.  
Ask about our frequency rates.

Full Process Color
Up To 35” = $25
Over 35” = $50

INSERTIONS
$50 per thousand - single sheet
Multi-page insert rates available

CONTACT US
518.581.2480

saratogaTODAYnewspaper.com
2254 Route 50 South 

Saratoga Springs, NY 12866

SARATOGA TODAY NEWSPAPER
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Schools Safe to Reopen

TIMING IS EVERYTHING

SARATOGA SPRINGS — 

In January, Robin Dalton took 

offi  ce as city Public Safety 

Commissioner – the fi rst woman 

to hold the position which 

oversees, among other things, the 

overall operation of the police 

and fi re departments. 

She grew up in Manhattan 

“in a really loving, happy 

home, and attended classes at 

by Th omas Dimopoulos

Saratoga TODAY

the Chapin School, an all-girls 

school on the Upper East Side 

that lists among its alumnae 

Jackie Kennedy Onassis, Vera 

Wang, and N.Y. Mets owner 

Joan Whitney Payson. “Ivanka 

Trump was two grades below 

me,” Dalton says. Shortly after 

earning a Bachelor of Arts 

degree in Government from 

Cornell University, in 2007 

Dalton relocated to Saratoga 

Springs where she lives with her 

husband and their four children. See Story pg. 9

See Story pg. 15

 Volume 14      •       Issue 33       •        August 14 – August 20, 2020       •       saratogaTODAYnewspaper.com       •       518- 581-2480       •  

 Volume 14      •       Issue 33       •        August 14 – August 20, 2020       •       saratogaTODAYnewspaper.com       •       518- 581-2480       •  

From Everyday Citizen to Public Safety Commissioner During a Crisis

FROM LOCAL RESIDENT TO 

CITY GOVERNMENT

In 2012, Dalton began digging 

into city politics and observing 

council meetings. “To me it was 

very important to have experience 

in Saratoga and get involved in 

the community in a way to really 

understand the spirit of the city so 

I can represent the people who live 

here to the best of my potential. 

So, I really waited until I was ready 

to take this on because I knew it 

would be challenging.

Partnerships Emerge 

for Fall School Year

Waldorf School’s Forest campus located at 45 Kaydeross Ave. West

Photo provided. See Story pg. 3

With less than a month to solidify their fall school year plans, 

educators and local parents alike are scrambling for options.

Robin Dalton. 

Photo by SuperSource Media.
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TIZ THE LAW, 

Tiz the Flavor

17-GAME WINNING STREAK

See Story pg. 15

As local favorite Tiz the Law enters the history books, Stewart’s Shops 

has honored this hometown hero with his own ice cream � avor!

Image provided. See Story pg. 10
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Photo: Saratoga Stampede 

(left  to right): Coach 

Alphonse Lambert, 

Josh Delnicki, Th omas 

McNamara, Charlie Greiner, 

Tyler Weygand, Adam 

Weiss, Jake Keshmiri, Coach 

Grant Skiff , Joe Skiff , Aidan 

Crowther, Micah Poag, 

Ronan Rowe, Louis Betit, 

Mack Harris, Hunter Fales, 

Coach Paul Bott. Photo 

courtesy of Heather Bott.

Saratoga Stampede Summer League Closes A Hit Season

Bearing “her” famous CQB 241 license plate, Christine – featured 

in the 1983 fi lm directed by John Carpenter, and the Stephen King 

novel that bears her name – will be up for bid at the 2020 Saratoga 

Motorcar Auction. See Story pg. 21

City Responds to Protest

L O C A L  •  I N D E P E N D E N T  •  F R E E

Food For Thought

ALBANY —  Th e state has launched a mobile contact tracing app 

in partnership with Apple and Google soft ware that will alert smart-

phone users if they were in close contact with someone who tests posi-

tive for COVID-19. 

COVID Alert NY is a voluntary, anonymous, exposure-notifi cation 

smartphone app created for the purposes of contact tracing. Contact 

tracing is key to slowing the spread of COVID-19 and helps 

protect individuals, their families, and 

entire communities, 

according to the CDC. 

It lets people know they 

may have been exposed 

to COVID-19 and that 

they should monitor their 

health for signs and symp-

toms of the virus.

“Contact tracing is 

awesome and our (Saratoga 

County) contact tracers 

have been working very hard 

– but it also relies on your 

memory,” says Tara Gaston, 

one of two Saratoga Springs 

Supervisors representing the 

city at the county level. “If you 

have COVID and you’re diag-

nosed, they ask you: Where have 

you been? Do you remember 

when you went to that gas station, 

and did you brush up against that 

person? Do you remember when 

you saw your neighbor out in the 

front?’ It relies on you remembering 

every place you’ve been, who you’ve 

been in contact with.” 

by Th omas Dimopoulos • Saratoga TODAY

See Story pg. 11

Photo provided. See Story pg. 12

SARATOGA SPRINGS — 

A Special City Council meeting 

was held at City Hall on the 

aft ernoon of Oct. 1 to address 

public safety concerns in light of 

recent protests and marches held 

in Saratoga Springs. 

“Th e safety of the community 

and all involved is the number 

one priority of the Department 

of Public Safety,” Public Safety 

Commissioner Robin Dalton 

said, to begin the meeting. Dalton 

specifi cally cited a protest held 

the previous Friday night led by 

the group All of Us. Th e regional 

grassroots organization describes 

by Th omas Dimopoulos

Saratoga TODAY

their goals as fi ghting for 

liberty through unity and active 

resistance and ending all forms of 

oppression and exploitation.   

“Over the last six days we have 

received hundreds of complaints 

from residents, businesses and 

people who are visiting our city, 

over the protest that happened in 

our city Friday night. Th e Saratoga 

Springs Police Department 

recognizes the right to peacefully 

protest, however, one person’s 

constitutional right does not 

supersede another’s,” Dalton said 

during the meeting, attended by all 

council members, excepting DPW 

Commissioner Anthony “Skip” 

Scirocco, who was absent. 

See Story pg. 8
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NY Opts In

Will You?
New York Launches New App to Slow the Spread of COVID

L O C A L  •  I N D E P E N D E N T  •  F R E E

THE RESULTS ARE IN

SARATOGA SPRINGS — 

For the second time in three years, 

the results of a citizen-led City 

Charter referendum that would 

change the way Saratoga Springs 

is governed will not be offi  cially 

determined until the absentee 

ballots are counted.   

by Th omas Dimopoulos

Saratoga TODAY

Th e last time a citizen-

led City Charter referendum 

proposed change, in 2017, the 

measure was defeated by a razor-

thin margin of 4,458 - 4,448. Th is 

year, that Election Day margin 

of voters opposing the change is 

larger, but so too are the number 

of absentee ballots as well as the 

number of votes overall. 

See Story pg. 9

Ashley Flynn (right). Photo provided. See Story pg. 39
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Big Night For Incumbents Saratoga Springs Charter Proposition 

Goes to Absentee Ballots, Again

EAST SIDE REC  
      ReopensReopens

Photo by SuperSource Media. See Story pg. 16

From Schuylerville Grad to 

   Coll ege Soccer   

        Standout 
        Standout 

See Story pg. 12

Big Night For Incumbents

U.S. Rep Elise Stefanik, representing 

the 21st Congressional District. 

U.S. Paul Tonko, representing the 

20th Congressional District.

Saratoga TODAY is the 
community’s weekly source 
for news and information.  
With a distribution of 10,750 
newspapers every Friday, 
Saratoga TODAY’s colorful, 
easy-to-read tab format, is a 
must-have for homeowners and 
business people in the greater 
Saratoga Springs region.

CLASSIFIED RATES

Business  
Service Directory
$12.00 for the first five lines  
(each additional line $2.50)
Note: Four week minimum purchase.

Private Party Display Ads
$10.00 per column inch  
($15.00 additional for color)

Private Party Line Ads
$10.00 for four lines   
($2.00 each additional line) 
(approx. 30 characters per line)

Commercial Display Ads  
$21.45 per column inch

Help Wanted Ads 
Help Wanted Line Ad:  
$20 for the first 4 lines,  
$2.50 for each additional line.  
(approx. 30 characters per line)

Help Wanted Display Ad:  
$18.75 per column inch 
($15.00 additional for color)

Obituaries 
Death Notice (50 words): $25 
Standard (up to 300 words): $50 
Extended (301+ words):  $100 includes  
    every additional 100 words = $50

Legal Notices* 
Must be prepaid.  
Rate is 41.5 cents (.415) per line for the  
   first insertion. 
Each additional insertion cost 32.5 cents         
   (.325) per line, per day. 

Legal Advertising LLC 
Publications* 
Must be prepaid. 
LLC Publications run for  
   6 weeks consecutively.  
Cost is $90 for all six weeks.  
Content for LLC is provided by advertiser. 
Sample content is available upon request.

Liquor License Notices* 
Must be prepaid. 
Cost is $30 for two insertions.  
Content is provided by advertiser.   
 Sample content is available upon request. 
*Affidavit of Publication is provided to 
each customer at the end of the required  
times run.

“

“

read what people are saying...

NEWSPAPER MECHANICAL  
MEASUREMENTS:

Retail ad sizes:
Column                 Width (inches)
1 ...............................................1.9

2 .............................................. 3.9

3 .............................................. 5.9

4 ................................................. 8

5 ............................................... 10

Note: Retail pages are  
5 columns wide by 13 inches high.

Saratoga Today newspaper 
is an essential read each and 
every week to keep up to date 
with what’s important in our 
community. It’s the one reliable 
source for all our local news!” 

- Barry Potoker: Roohan Realty  
Saratoga Builders Association 

I just got a peek at Simply 
Saratoga and the magazine is 
absolutely amazing! I can’t even 
begin to imagine the work that 
goes into these mags. You and your 
team do such a great job!! We are so 
proud to be a part of it!”  

-Julia Howard - Market Administrator, 
SFMA



CONTACT US
518.581.2480

saratogaTODAYnewspaper.com
2254 Route 50 South 

Saratoga Springs, NY 12866

PERFECT BOUND MAGAZINES
 
Saratoga TODAY’s assortment of magazines are distributed throughout Saratoga 
County, and allow you to target the specific demographics you are looking to 
reach as an advertiser. Our partnerships include Price Chopper, Hannaford, 
Stewarts and Adirondack Trust (to name a few). We deliver your message directly 
into the hands of your potential customers. Distribution varies from 8,000 to 
20,000 copies per issue. As an added bonus, our magazines are also online for  
an entire year, with a link to your website or Facebook page – at no extra cost!

SIMPLY SARATOGA
The People, The Places, The Lifestyle!  

This award winning magazine tells those 
stories and brings readers into our little 

corner of the world. With vibrant photos, 
behind-the-scene stories and regular features, 

this bi-monthly lifestyle magazine paints a 
picture of life in the beautiful Saratoga region.

SARATOGA BRIDE
The area’s premier bridal magazine, 

celebrating the Saratoga, Adirondack & 
Capital Region as a world class four-season 

wedding destination - now printing two issues 
yearly! Distribution starts in February  

& continues all year!

WELCOME HOME
Serving as the community guide for the 

Saratoga Region, WELCOME HOME has an 
easy-to-read color coded format that provides 
an alphabetized listing with detailed contact 

information of all the towns that make up 
Saratoga County. Welcome Home is your go 

to guide for all things local.

EQUICUREAN
Equicurean is the go-to publication for 

those with a love for Thoroughbred horse 
racing and world-class polo. Advertising in 
Equicurean reaches a select audience whom 

you seek…the affluent, lifestyle-specific 
demographic that travels into the area to 

enjoy not only the prestigious Saratoga Race 
Course, but all the charm the area has to offer.

2/3 
page

1/3 page
1/4

page

Back Cover
full bleed: 8.635 x 11.625

trim: 8.375 x 10.875

1x $2,500.00

Inside Back or Front Cover
full bleed: 8.635 x 11.625

trim: 7.75 x 10.125

1x $2,300.00

1/2 Page:
vert.: 3.875 x 10.125
horz.: 7.75 x 5
island:  5.25 x 7.375
1x $1,010.00

Premium Full Page 
(Before the Contents)
full bleed:    8.635 x 11.625 

trim: 7.75 x 10.125

1x $2,100.00

Back Cover Inside Back/ 
Inside Front  

Cover

2/3 Page:
5.25 x 10.125

1x $1,286.00

1/3 Page:
standard: 5.2 x 5
vert.: 2.5 x 10.125
horz.: 7.875 x 3.375
1x $830.00

1/4 Page:
standard: 3.75 x 5
vert.: 1.875 x 10.125
horz.: 7.75 x 2.5
1x $740.00

1/8 Page:
standard: 3.75 x 2.5
vert.: 1.875 x 5 
horz.: 7.75 x 1.25
1x $455.00

Ask about our 
Frequency Rates!

1/2 page

1/8
page

Full Page:
7.75 x 10.125

1x $1,835.00Full page
Premium 
Full page

Ask your sales rep about  
“Sponsored Content” 

in any of our publications! 



SADDLE-STITCH MAGAZINES
 
Saratoga TODAY’s assortment of magazines are distributed throughout Saratoga 
County, and allow you to target the specific demographics you are looking to 
reach as an advertiser. Our partnerships include Price Chopper, Hannaford, 
Stewarts and Adirondack Trust (to name a few). We deliver your message directly 
into the hands of your potential customers. Distribution varies from 8,000 to 
10,000 copies per issue. As an added bonus, our magazines are also online for  
an entire year, with a link to your website or Facebook page – at no extra cost!

Premium Back Cover  $  1,300  

Premium Inside Front/Back Cover  $  1,100

Full Page (7.875” wide x 10.375” high)   $ 850

Half Page (7.875” wide x 5” high)  $ 650

Third Page (5.194” wide x 5” high)  $ 550 

Quarter Page (3.9” wide x 5” high)  $ 450

Eighth Page (3.9” wide x 2.5” high)  $ 325

Saratoga Family, 
Saratoga Home & Lifestyle  

and Saratoga Christmas 
are all saddle-stitched  

PLEASE USE THESE RATES:

*Ask your sales rep about “Sponsored Content” 
in any of our publications! 

SARATOGA FAMILY
Saratoga Family strives to 
educate, entertain, inform 
& connect local people with 
the resources they need.
According to the 2019  
Better Newspaper contest,  
The New York Press 
Association awarded  
Saratoga Family winter issue 
2019, #1 Niche Publication 
 in New York State!
 

SARATOGA  
HOME & LIFESTYLE
The Saratoga Home &  
Lifestyle Show is the 
region’s must-attend 
event, and our magazine 
is their must-have 
publication! This is a 
great opportunity for 
you to showcase your 
business to thousands of 
folks looking to improve 
their home environments.

SARATOGA CHRISTMAS
As the official magazine to 
downtown Saratoga Springs  
for the holiday season,  
Saratoga Christmas contains 
everything you need to  
know about the  
Festival of Trees,  
The Victorian Streetwalk  
& Saratoga’s annual  
tree lighting.

EXTRAS WE OFFER OUR ADVERTISERS
Are you looking 
to engage our 
readers in a relevant 
and informative 
manner? Does 
the traditional 
‘Advertising Model’ 
not fit your plan? 
Perhaps Sponsored 
Content is the 
solution you  
are seeking. 
Sponsored Content pages create a platform for you to establish a relationship 
with the reader while creating brand awareness.

Sponsored Content is generally understood to be content that takes the same 
form and qualities of our magazine’s original content. Your content should 
be useful or entertaining while engaging our readers and influencing their 
perception of your brand. Think of it as editorial marketing.

All Sponsored Content is clearly labeled in a non-obtrusive manner to  
assure transparency.

Throughout history, most of the home building 
and design industry professionals have been 
men. According to the Bureau of Labor Statistics, 
less than 10% of the construction industry is 
made up of women. But while women may 
not be gaining ground in trades like carpentry 
and plumbing, many of the traditional glass 
ceilings are being shattered by women on the 
construction industry’s entrepreneurial side.

Last fall, designer, Sara Bovee-Hines made 
the successful transition from employee to 
entrepreneur with the purchase of Kitchen & 
Bath World, Inc., Albany, New York - one of 
the few companies providing design, retail 
showroom and renovation services in the 
Kitchen and Bath remodeling industry. “I think it 
was always the plan, but I knew I needed the 
experience to learn how to run a successful 
business” said Bovee-Hines.

After receiving an associate degree in Interior 
Design from Sage College, Bovee-Hines spent a 
little more than a year working for a company 
as a design assistant that supplied kitchens for 
new construction homes.  Craving more of a 
challenge, Bovee-Hines joined Kitchen & Bath 
World as a designer in 2003, found a mentor in 
the company’s owner and spent more than a 
decade designing and learning everything from 
job-site supervision, retail sales and marketing, 
and management.

Q. What advice would you give young women?

A. Be prepared to work harder than your male 
counterparts.  The workplace has shifted for the 
better, and women are gaining ground, but 
we still have a lot of work to do to catch up.  It 
is up to you to make sure your talent and hard 
work are recognized.  You shouldn’t wait for an 
opportunity to present itself; you should create it.

SPONSORED CONTENT

Sara Bovee-Hines, Owner, Kitchen & Bath World

ON  
TREND:  
Glass  
Ceilings
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Q. What have you learned about leadership, 
entrepreneurship and mentoring others?

A. Just as you own a part of your employee’s 
successes, you also own part of their failures.  
As a business owner, you need to be a teacher 
and mentor to your employees.  You need to 
invest in them, and they will in-turn invest in 
your company.  It is a two-way street.

Q. How has the industry changed since you 
started?

A. HGTV has influenced the market.  
Homeowners are more savvy, and more 
up to date on trends.  Many come into the 
showroom already having a vision in mind.  
A good designer needs to be on their toes, 
understanding the current market and trends.

Q. What changes can previous customers of 
KBW expect?

A. Expect to see us applying our talent and 
knowledge to other rooms throughout the 
home such as closets, laundry, mudrooms, 
home office and entertainment centers.

Q. What are your plans for KBW? 

A. I want to continue to grow our client base 
through exceptional design and craftsmanship 
and be an industry leader in customer service.

Kitchen & Bath World, Inc. is a full-service 
design, sales, and installation remodeling 
company serving New York’s Capital Region.

KITCHEN AND BATH WORLD 
1980 Central Ave.  
Albany, NY 12205 
www.KitchenAndBathDesign.com  
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SPONSORED CONTENT LET US TELL YOUR STORY
From layout and design to writing and printing  

- our team does it all!

Hattie’s
75YEARS
of ™

{ }Full color brochures, flyers,  
pamphlets, magazines & books

Call our Creative Team at 518.518.2480 x201  
or email CBushee@SaratogaPublishing.com

WOMEN OF INFLUENCE

WOMEN OF INFLUENCE AWARDS
Each May, Saratoga TODAY will recognize Saratoga County’s top 
outstanding leaders with an awards luncheon and a comprehensive special 
section dedicated to them, the women who help shape the communities 
in which we live and work. This special edition will be pre-released at the 
Women of Influence awards luncheon and the general release (10,750 copies) 
will come out in the following Friday’s edition of Saratoga TODAY.



WEB & SOCIAL MEDIA

WEBITORIAL 
Have you been searching for an “outside the box” idea to reach 
your potential customers? We got creative and came up with 
a win/win for everyone! The webitorial is an editorial feature 
written by the advertisers, that is placed on the front page 
of our website once a week. The feature can include a story, 
photos, graphics, etc. The key to this feature's success: it has to 
be interesting! Need help writing it? No problem, your sales 
rep can handle the content for you. When the reader clicks on 
the story to read it, it directs them to your website where they 
can finish the story. This feature is already delivering results! 
Word count: Unlimited 

$125/week 
 

EMAIL 
3,500 emails sent every Monday, Wednesday, Friday $125/week 

Monthly Visitors   99,000
Unique Visitors    29,500
Monthly Hits  2,000,000

Facebook   8,223 + followers 
lnstagram   1,800 + followers
Twitter 4,715 + followers

WEBSITE SOCIAL

    

MID-STORY BANNER 
It may be a smaller size, but it is BIG on impact! A horizontal ad places 
your message inside all front-page stories, news stories, and featured 
sports and business stories. And since it is in the middle of the story, 
the readers’ eyes naturally observe the ad as they read. 630 x 130 pixels 

$125/week    

STATS

SKY BOX
300 x 150 pixels. $125/week      

VIDEO AD 
Lights. Camera. Action ... Take advantage of 
this premium position video spot and place 
your message in front of our readers. Each 
video ad is 15 seconds with a total inventory 
of 5 ads. 

$125/week    

SaratogaTODAYnewspaper.com

BOOM BOX
300 x 250 pixels
$75/week

SKYSCRAPER AD
Go Big & Go Bold with 
our dominant Skyscraper 
ads. Located on the top 
left & right. These ads 
run on ALL pages of the 
website. Each spot has 
a maximum inventory 
of 5 rotating ads. For 
extra impact add a flash 
element! (No Charge!) 
300 x 600 pixels 

$125/week   
 



I was at Adirondack Trust this 
morning and had an opportunity to 
pick up copies of Simply Saratoga. 
What an extraordinary job you all 
did covering  the gala! We are so 
grateful for this support which will 
be incredibly important to increasing 
awareness of the work that we do in 
Saratoga Springs and beyond. You all 
are a most valuable part of our team!”  

-Robert E. Bullock,   
Make-A-   Wish®  Northeast New York

From someone who has been 
the recipient of your featured stories, 
I am most grateful for your creative 
publications, superb reporters, 
excellent photographers and generous 
support.  Your willingness to 
continually cover individuals, events, 
activities and organizations throughout 
our community has been exceedingly 
appreciated.  The people who live, 
work and/or visit the greater Saratoga 
Springs area benefit tremendously 
from all your publications as they 
inform, highlight and educate all  
of the aspects of our community.   
I applaud your commitment and want 
to reiterate my utmost thanks to you!” 

-Pamela Polacsek 

“

“

read what people are saying...

EMAIL

CONTACT US
518.581.2480

saratogaTODAYnewspaper.com
2254 Route 50 South 

Saratoga Springs, NY 12866

Our proprietary email blast delivers your 
message to 3500 of your potential customers 
every week. Choose from 1 of 3 days to match 
your message to your audience: Monday Motivator  

Our readers start the week with laser focus 
thanks to our rotating motivational quotes.  
Sent every Monday morning. 

Feature of the Week 
Pulled straight from the pages of the award 
winning Simply Saratoga magazine, our 
‘Feature of the Week’ is the perfect vehicle 
to reach customers who are ready, willing 
and able to do business with YOU!

Running a print ad? 

Pick it up on our social media channels: Facebook, Twitter, lnstagram  
for an additional $50. 

A CENTURY OF 
20/20 VISION

L O C A L  •  I N D E P E N D E N T  •  F R E E

Code Blue: A Community Comes Together

SARATOGA SPRINGS —  
It’s been a long and winding road to 
Adelphi Street since a community 
of residents, clergy, business 
leaders, politicians and everyday 
folks fi rst came together to create a 
space where people without a home 
can fi nd shelter during frigid nights, 
get fed a warm meal, recharge their 
bodies and head back out into the 
light of the next day to try and 
secure a more stable standing.

Motivated to action in the 
wake of the death of a city woman 
exposed to a winter’s elements 

by Th omas Dimopoulos
Saratoga TODAY

on a December night in 2013, a 
temporary homeless emergency 
shelter was launched that Christmas 
Eve at St. Peter’s Parish Center. 

A series of temporary winter 
shelters, sited at a variety of venues 
across town, have followed: the 
Salvation Army building west of 
Broadway and Soul Saving Station 
Church east of Broadway, among 
them. Th e latter, having a 41-bed 
capacity, required the addition of 
the Presbyterian New England 
Congregational Church also open 
for extended periods to care for 
the “overfl ow” of guests.

See Story pg. 9

Stephanie Sultan. Photo provided. Photo by Veronica Zabala. See Story pg. 12
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Little Athletes 
 of Saratoga 
   County

See pg. 36

Under development: preparations at the new Code Blue location 
just prior to the emergency homeless shelter’s December 2019 opening. 

Photo courtesy of Bonacio Construction Inc.  

Weekly paper 
Hot off the press...
The Friday email 
allows customers 
to read the 
current edition of 
Saratoga TODAY 
newspaper.

630 x 130 Pixels $100/Week

SOCIAL 

SimplySaratoga.com SaratogaBride.com

The hot spot for all things bridal. 
Inspiration, venues, caterers, gowns: 

everything you need to plan a wedding. 
Don’t miss your chance to be listed as 

future brides plan their special day!

Everything you expect to find in our award 
winning magazine…plus more!

 
Top banner         $500/month
Sky Scraper         $500/month
Boom Box           $250/month Advertising ranges from $150 to $2,000. 

Contact Michael@SaratogaBride.com  
to reserve your space!

MONDAY

WEDNESDAY

FRIDAY



2021 EDITORIAL CALENDAR2021 Editorial Calendar
Saratoga TODAY Features Distribution

Deadline 1 Week Prior to Publish Date Distribution Dates         Deadline 1 Month Prior to Publish Date
NO PAPER THIS WEEK January 1, 2021

Pre-school Fair January 8, 2021
Families TODAY January 15, 2021

January 22, 2021
January 29, 2021 Simply Saratoga - Winter 12/21/18

Valentine Guide February 5, 2021
Summer Camps / Valentine Guide February 12, 2021 12/7/18
Summer Camps/ Families TODAY February 19, 2021 1/18/18

Summer Camps February 26, 2021 Saratoga Home and Lifestyle
Summer Camps March 5, 2021 Saratoga Family 2/2/18

Summer Camps / Best Of Ballot / Families TODAY March 12, 2021 2/16/18
Summer Camps / Best Of Ballot March 19, 2021 Simply Saratoga - Spring

Summer Camps / Best Of Ballot / EASTER March 26, 2021

Summer Camps / Best Of Ballot / EASTER April 2, 2021
Summer Camps / Families TODAY / Best Of Ballot April 9, 2021 3/16/18

Summer Camps / Best Of Ballot April 16, 2021 Welcome Home 
Summer Camps April 23, 2021

Summer Camps /  Mother's Day April 30, 2021 4/3/18
Summer Camps / Families TODAY / Mother's Day May 7, 2021 4/13/18

Summer Camps May 14, 2021 Simply Saratoga - Home & Garden
Summer Camps / Women of Influence Tab May 21, 2021 4/27/18

Summer Camps May 28, 2021
Best Of Tab June 4, 2021 Saratoga Family 

Families TODAY June 11, 2021
June 18, 2021 5/25/18
June 25, 2021 Simply Saratoga - Summer 

July 2, 2021
Families TODAY / Starting Gate July 9, 2021 6/15/18

Winner's Circle July 16, 2021 Equicurean
Winner's Circle July 23, 2021
Winner's Circle July 30, 2021 7/6/18

Winner's Circle / Families TODAY August 6, 2021
Winner's Circle August 13, 2021 Saratoga BRIDE 7/20/18
Winner's Circle August 20, 2021
Winner's Circle August 27, 2021 Saratoga Family 

September 3, 2021 8/10/18
Families TODAY September 10, 2021 Simply Saratoga - Showcase of Homes

September 17, 2021
September 24, 2021

October 1, 2021
Families TODAY October 8, 2021 9/14/18

October 15, 2021
October 22, 2021

Family & Locally Owned Businesses October 29, 2021
Home for the Holidays / Thanksgiving Dining Guide November 5, 2021 Simply Saratoga - Holiday 10/12/18

Families TODAY / Thanksgiving Dining Guide / Gift Guide November 12, 2021
Thanksgiving Dining Guide / Gift Guide November 19, 2021 Saratoga Christmas 10/26/18

Gift Guide November 24, 2021
Gift Guide December 3, 2021 Saratoga Family - Holiday

Gift Guide / Families TODAY December 10, 2021 11/16/18
Gift Guide / Holiday Greeting December 17, 2021

December 24, 2021


